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You add your UA-property code to your website for Google Analytics to start collecting data, and based on your configuration (aka your 
admin settings) it will process that data and pop it into a reporting view. 

Filters essentially tweak the data so you see what you want to see inside your reporting views, and remove things that you might not. 
Filters lurch into action between the configuration and processing stages.  They take out the stuff you don’t want, or include the bits 
that you do.  So, as you can imagine, they can be quite powerful. No one wants the grind in their coffee, or the staff in the sessions, 
as that would be a terrible experience. 

COLLECTION 
Google uses a little bit of javascript, the 

proverbial cookie with your coffee, to collect 
data about your users and their behaviour
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CONFIGURATION
Google takes a look at what you are after, and 

all the data it can get, and pings it to the Google 
servers - accounting for all the toggles that you’ve 

been tinkering with in your admin settings
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PROCESSING
Google processes the data, aggregates it, 

performs a bunch of calculations, and passes it on 
to reporting
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REPORTING
Google passes the report to your desk for 

your attention - good times!

5

© THE COLORING IN DEPARTMENT 2019

FILTER
This is a part of your configuration that Google pays 

particular attention to in the settings
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FILTERS EXPLAINER



FILTERS EXPLAINER
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Let’s run you through some common uses of filters, you’ll definitely 
be needing some of these in your work.

Filters can improve the quality of your reports, and provide a way for you to change and modify the data that you can see in each 
view. So they are pretty cool. 

You should try out any filters in your Test View first, as they will permanently include or exclude data from the day you add them. 

The Staff  
(And Agency) Filter
A common use case for 
filters, you may want to 
remove traffic from your 
office IP address so your 
employees don’t show up as 
website visitors. Or exclude 
that click happy agency 
partner of yours.

Before and After Filters

BOTTOM
L I N E !

Before - Global Data After - Country SpecificThe Geographical 
Filter

After - Excludes TeamBefore - Includes Team

Here, you may have a 
reporting view where 
you only want to include 
people from a certain 
country.



GO GET IT!

Our House Model Explainer and Admin Audit Template is a are good places to check 
you have the right account structure, and help you understand what your current 
admin setting are, in particular, which filters you have on your account.
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FILTERS EXPLAINER

THERE ARE  

T W O 
TYPES OF 
F I L T E R S :

Filters: Pre Defined
Small but powerful filters that GA 
has made available to reduce your 
effort in filter creation
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     Filters: Custom
• Challenging but more advanced 

control of data
• More flexibility and range in parameters
• Expands past the Include or Exclude

THEMES PURPOSE 

SEE THE RIGHT PEOPLE

You want to see the right people in your data, 
you don’t want to dilute those conversion 
rates and over-inflate your user and session 
counts that will come from your staff, staging 
environments, or agencies that work with 
you. 

SEE THE RIGHT WEBSITE 
CONTENT

We are mostly talking here, about getting 
your Behaviour reports (aka what do people 
do when they are on your website) tidy, so 
these filters can help you view your website 
content in a cleaner light.

SEE THE RIGHT REPORTS 

You can also use filters to make your reports 
easier to read, and making sure you don’t 
fragment your data. Which is surprisingly 
easy to do. Things like query parameters in 
your URLs which can be populated by people 
using, say the Search feature on your site eg 
website.com/?q=analytics, or making your 
campaign data lower case. 

●	 They take up to 24 hours to work, and you have to think 

of your filter order 

●	 One filters output in the next filters input. So, check your 

view order in your admin settings 

●	 Always test filters, in a test view, otherwise you can trash 

all of your data! 

●	 You need at least 7 days worth of data to test if it works 

or not 

●	 All filters should have a clear strategic grounding, why 

are you doing it in the first place?

Things to  
keep in mind

Which filters do you need?

https://thecoloringindepartment.com/what-is-a-view-property-account-in-google-analytics/?utm_source=filter-explainer&utm_medium=pdf&utm_campaign=&utm_term=&utm_content=cta-go-get-it 

