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You want to record  
and report on the 

transaction total (so how 
much cash did you  
make on that sale).

 
You would want  

to know if there was 
any tax added to  

the sale.

 
You would want  
to know which 
SKUs you sold. 

 You would want to 
know the name of 

the product.

There Are Two Types of 
Ecommerce Tracking: Basic and 
Enhanced.

“To reduce the size of the 
analytics.js library, Ecommerce 
tracking is not provided in the 

default library. Instead, it is 
provided as a plugin module that 

must be loaded before  
being used.”

Let’s Start With Basic Ecommerce... 
This, more straightforward approach, works by with a small 
piece of additional code added to your “thank-you pages” that 
confirm a sale. The addition of this code, when placed on your 
confirmation page, will ensure that the relevant data is pushed 
into your Google Analytics Account. 

To get this extra information 
into your Google Analytics 
account you need to work 

with your developers, as this 
all may require some work. 

Heavy lifting, as it were!

If you have a website where you are selling stuff, as in, I would have the 
ability to go to your website, add to cart, give you my credit card details and 
pay you for the order, then you need to set up Ecommerce Tracking. 

Now, you can, of course, set up a Goal to say that a sale has happened, 
which if done correctly, will be recorded within the Conversion reports of 
your Google Analytics account. 

However.

You need, and dare we say it, you should want to know more.

The thing here is, both actually require you to add additional 
Javascript to the pages of your website on which transactions 
are occurring. You will need to get the Ecommerce Plugin 
setup on your site, which is referenced in the Google Analytics 
Developer Guide. This is not the same as say, a Shopify plug-in - 
nor is it as straightforward. This is a “Google thing”, as they say, 
in this lovely quote.
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Then There’s Enhanced Ecommerce... 

Basic Data Types
For Basic Ecommerce to work on your site, you need to populate the data layer with data variables, and they need 
to be triggered on your “thank-you-confirmation” page. 

You have two types of ecommerce data types that you can use with Basic Ecommerce tracking within Google 
Analytics, Transaction Data, and Item Data. 

TRANSACTION DATA will be 
data that is linked to the sale 
of your product or service, 
which is as it sounds. Revenue, 
shipping, and tax data. 

ITEM DATA will cover data 
points to inform you about 
the items you are selling, this 
will be things like the name 
and price of the items you are 
selling, the SKU code, item 
category, quantity sold and 
transaction ID. 

CID TV

Enhanced Data Types 
Enhanced ECommerce gives you more than you get from Basic, unsurprisingly, and it has five data types which as 
you will see can overlap between each other. 

‘IMPRESSION DATA’ gives you insights regarding how the product was viewed on your website. Things like the brand 
that’s associated with the product, variants of the product, for example, black dress, white dress, the position the product 
was in if it was in a list or collection. 
 

‘PRODUCT DATA’ gives information on individual products. So, things like the brand name associated with the product, 
and if say a coupon code was used for the product purchase. 
 

‘PROMOTION DATA’ passes information about any promotions you have that were viewed by customers. Things like the 
creative, did they see a promotional banner and click through to the product page. 
 

‘ACTION DATA’  is the bottom line stuff, all the Ecommerce action data = money data stuff.  This is where you can send 
the revenue data to Google Analytics if any tax was associated with the transaction or shipping costs. It also has the ability 
to track the specific steps in the checkout process, which is very handy when you want to see if you have a leaky bucket. 
Do people get to the last page and just leave? This would give you a starting point to investigate what’s going on with your 
checkout flow and might help generate ideas on how to fix it, so you make more money. Yeah!
 

‘PRODUCT AND PROMOTION ACTIONS’ this helps you to interpret the product and promotional data that you send to 
Google Analytics. Things like, people adding products to shopping carts, or removing them, if they initiate the checkout 
process, that kind of thing. 

This, needs a bit more work on your end. Unlike Basic Ecommerce Tracking, which happens on the  
thank-you page, for a completed order - here, there’s additional code that needs to go on other pages of 
your website, like the product pages, checkout steps, and so on.



GO GET IT TIGER!

Want to learn more? We’ll make you an analytics wizard overnight.
 When it comes to Google Analytics, we want more marketers to GET IT, 

USE IT, and absolutely CRUSH IT with their insights. And that includes 
you! 10 hours of content, over 17 modules, with a ton of editable 

templates.
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What Does Your Ecommerce Setup Look Like? 
Good shape? Could it do with some work? Non existent? We always suggest that you do some investigation into 
your admin setup, just to see what your current state of play is. Like so:
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Head over to all of your reporting views, 
click on Conversion> Ecommerce, is there 
anything there? 

If you think you have a Google 
Analytics Ecommerce setup on your 
website, head to your View settings, 
and make sure you have turned on the 
toggle to receive the data. If you have 
more than one View, check each View 
to make sure.

What is your Ecommerce Platform? 
Do they have a plugin that can 
support and help with the heavy 
lifting? Like shopify for instance.

You will need to use Google Tag Manager, so do 
you have an account? Do you have access to it? 
Has anything been created already? 

If you use a 3rd party shopping cart or have 
a different domain for your online sales, you 
will need to set up cross-domain tracking. Is it 
done?

Only -then- decide if you need Basic or Enhanced 
Ecommerce implementation.

Review the required and optional data layers 
and brief in your tracking requirements with 
your development team. 

https://thecoloringindepartment.com/online-digital-marketing-courses/google-analytics/?utm_source=segment explainer &utm_medium=pdf&utm_campaign=&utm_term=&utm_content=cta-tiger 

